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A strategic, creative and organised 
operator with a successful history 
of working with some of the world’s 
top sports brands. An appetite to be 
innovative, challenge convention and to 
explore new ideas which are creatively 
brave. An integral brand ambassador with 
expertise in guardianship, sustainability and 

development. A reputation for implementing 
brand protection with a strong focus on 
delivering high quality concepts that break 
through the market, enhance the profile and 
engage with existing and new customers.

Ed Way
Creative Lead/Studio Manager/Art Director
Knowlands Cottage, Five Fields Lane, Four Elms, Kent TN8 6NA
07872 308327
edwardway77@gmail.com

years experience working as a commercial graphic designer 
predominately in the sport and entertainment sector:20+

Rugby Football Union  |  Australian Rugby Union   |  International Management Group
RFU. 2012-2018. London IMG. 1999-2004. LondonARU. 2004-2007. Sydney 

SELF EMPLOYED:  Anyway Creative 2018-now Kent  |  Spraydesigns 2007-2012 Sydney & London

A PRINT & DIGITAL DESIGN SPECIALIST, BORN WITH 
A NATURAL DRIVE TO INSPIRE, TO EXPERIMENT, TO 
BE RELEVANT AND TO STAND OUT.

Creative lead in the 
‘Game of our Lives’ 
campaign. Seen below on 
the RFU office frontage.20
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Headed up the internal design 
studio managing a team. 
Responsible for the creative within 
the business, producing design 
collateral and materials for all 
departments - from social graphics 
through to OOH 96 sheets. 

Involved in the strategy, production 
and delivery of the new brand 
roll-out across multi channels and 
integrated campaigns. Produced 
original designs that not only aligned 
to the brand but spotlighted all 

aspects of the game in an engaging 
and identifiable manner. Provided 
all departments with a creative 
injection to help them reach their 
goals as well as maintain one look 
for the business. Brand consistency 
was met, resulting in enhanced 
customer relationships, rugby 
community growth and a stronger 
reputation. 

Worked with external partners, 
agencies and suppliers to introduce 
new initiatives ensuring the 

objectives set were reached. 
Initiated the brief system internally 
allowing a smooth trafficking 
process for all jobs, ensuring 
deadlines were met and priorities 
documented. Reported to the head 
of Marketing and worked closely 
alongside the brand, event and 
content managers.

mailto:edwardway77%40gmail.com?subject=
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Examples of how the secondary
logo could be used.
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Design of 5 RFU
Annual Reports. 
Creative lead from 
initial brief through 
to print completion 
including all design 
layout, brand 
security, illustration, 
image correction and 
typography. 520
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Evolution,
development,
protection and 
implementation
of the brand.

L O N D O N
S E V E N S
HSBC 

TWICKENHAM . 2&3 JUNE 

HSBC LONDON SEVENS 2018
Full identity, design and multi-channel roll-out.

Identity & brand world creation for
England Rugby Hospitality

A new look for a new stand...

Logo Design
Identities for various 

tournaments & programmes, 
including production of full 

supporting brand guidelines

OTHER

For safety reasons do not bring bags into the stadium. Please enter the stadium bowl 45 minutes prior to kick off.
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N A T W E S T  6  N A T I O N S

D E B E N T U R E

N E W S  .  S T O R I E S  .  E V E N T S

T H E

J A N  1 8

Two sports, one England. A nation behind you.
Good Luck in Brazil.

Rugby.Football.Union.

The RFU Rose and the words ‘England Rugby’ are official registered trade marks of the Rugby Football Union.
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Bill Bea
umont CB

E

Design of company 
annual reports (5), 
strategic plans (2), 
manifestos, financial 
documents and 
presentations.
Full identity and roll-
out for The London 
Sevens across
multi-channels.
Identity and brand 
world creation 
for England Rugby 
Hospitality.
Twickenham 
Stadium branding, 
fan engagement 
activations 
and match-day 
experience.
Design and 
management for 
the stadium’s IPTV 
system.
Debenture identity, 
brand roll-out and 
sales brochures.
Branding of England 
Training Centre, 
meetings with senior 
management.
Marketing integrated 
campaign creative 
for all events through 
print, social, online 
and outdoor.
Design of 
newsletters, 
collateral, signage, 
POS, brochures and 
promotional items.
Identities for new 
programmes working 
with the commercial 
partnership team.
Logo design for all 
RFU tournaments 
and programmes, 
including the 
production of
full supporting 
guidelines.
Identity, interior 
design and layout 
input for the spaces 
in the new East 
Stand.
Email marketing, 
social and web 
content production.

BRAND
Portrait In full colour on white background

As a secondary option our logo could 
be used in the landscape format.

As the governing body and legal entity, 
the Rugby Football Union brand mark 
should be used for all legal, contractual,
regulatory and accreditation communications.
 

As our consumer facing brand, the England Rugby brand mark should be used 
for all products and programmes with the general public as the end user.
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To make sure that the logo is 
always easy to read, it must never 
be reproduced below a height 
of 16mm in portrait formats, and 
10mm in landscape formats. On-
screen formats should not appear 
below 60px in portrait and 30px in 
landscape.

16mm
or
60px

10mm
or
30px

Minimum Size
UNIFY

Apercu Bold

Archer

FontsOUR

Unify is used for headlines, and to create impact 
with our messages and stories. It is not to be 
used for body copy. This typeface should only 
ever be seen in white, light red or dark red. 
Works best at an angle of 4o.

Apercu Bold is primarily used for titles, and for 
secondary information such as websites or a 
call-to-action. It is never to be used in upper 
case.

Archer Book is used in 
most body copy. The bold 
weight may also be used to 
highlight key statements.

E E

MODERN ENGLISH

TR
U

E

PASSIONATE

WELCOMING
ENJOYMENT
EQUALITY

COLOUR PALETTC
Light Blue
Pantone®
310C/310U
C48 M0 Y9 K0
R111 G212 B228
#6FD4E4

White
C0 M0 Y0 K0
R255 G255 B255
#FFFFFF

Light Red
Pantone®
187C/186U
C5 M100 Y71 K22
R167 G25 B48
#A71930

Dark Red
Pantone®
188C/188U
C12 M95 Y59 K54
R119 G36 B50
#772432

Dark Blue
Pantone®
2747C/2747C
C100 M85 Y4 K16
R0 G37 B122
#00257A

Magenta
Pantone®
675C/227U
C15 M94 Y3 K12
R172 G41 B115
#AC2973

Light Green
Pantone®
356C/356U
C95 M8 Y93 K27
R0 G121 B52
#007934

Dark Green
Pantone®
350C/3435U
C80 M24 Y69 K70
R40 G78 B54
#284E36

Black
C0 M0 Y0 K100
R0 G0 B0
#000000

Dark Grey
80% Black
C0 M0 Y0 K80
R88 G89 B91
#58595B

Warm Grey
Warm Grey 3C/
Warm Grey 3U
C6 M7 Y9 K15
R199 G194 B186
#C7C2BA

Yellow
Pantone®
108C/108U
C0 M6 Y95 K0
R252 G217 B0
#FCD900

E
Trademark

Rugby Football Union.  The RFU Rose and the words ‘England Rugby’
are official registered trade marks of the Rugby Football Union. W
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Anyway Creative was established, in August 
2018, as a design consultancy to support 
businesses with their creative needs. Its 
purpose is to work with brands who do not 
necessarily have the creative luxury or design 
expertise in-house. With past experience 
of working within internal marketing teams 
aswell as a clear understanding of how the 
creative cog fits, I am well placed to offer up 
ideas and answer creative briefs which align 
to wider strategic priorities. The business’s 
foundations are based on clarity, collaboration 
and efficiency, with clients seeing me as ‘an 
extension of their team’ and seeing Anyway 
Creative as a partner they can trust.

Past & current clients include:
England Rugby
World Rugby
Premiership Rugby 
Harlequins
Bath Rugby
MCC
IMG
W Series
Badminton England

anywaycreative.com

Spraydesigns
Spraydesigns was set up in 2007 catering for 
all graphic design needs and briefs. It focused 
on providing and delivering effective solutions 
for many clients including: Wasps, Vodafone, 
McLaren Mercedes, OMD, European Tour, 
Ryder Cup, Adams Park, Laureus, CAA, 
Savills, CBRE and Perform Group. I worked 
very closely with the client and brief ensuring 
that the best tailored communication material 
was achieved. 

On 1st January 2021, the TIU was subsumed into the International Tennis 
Integrity Agency (ITIA) which became an independent body established by the 
International Governing Bodies of Tennis to promote, encourage, enhance and 
safeguard the integrity of professional tennis worldwide.

The brief: To redefine & redesign the ITIA brand for today’s world.
Audit & research. Strategy - vision, brand positioning and proposition.
Creative developement and identity. Full brand guidelines and toolkit.
Website. Annual Report. Supporting documents and posters. Office templates
& stationery. Email and digital assets.

Introducing W Series,
the groundbreaking

women’s racing series
with a serious ambition

#RETHINKRACING

to change the face
of motorsport.
Quite literally.:

102,000 

SPECTATORS

1
ICONIC VENUE 

AT&T PARK
 

2 CHAMPIONS
NEW ZEALAND MEN

NEW ZEALAND WOMEN

40 

TEAMS
84 

GAMES
3 

DAYS

50:50 

SPLIT OF VIEWERSHIP
ON WORLD RUGBY CONTENT

41,000
NEW FANS

ACROSS WORLD RUGBY SOCIAL MEDIA CHANNELS

 

5m+ 

TOTAL AUDIENCE
FRI: 120k (NBC Sport)

SAT: 1.2M (NBC & NBC Sport) 
SUN: 1.4M (NBC & NBC Sport) 

140 6.6m 8.4% 

260 2.2m 4.3% 

87 13.5m 13.1% 

70 1.1m 0.7% 

VIDEO
UPLOADS

VIDEO
VIEWS

VIDEO
ENGAGEMENT

RATE

JULY 20-22, 2018 SAN FRANCISCO 

3m+
SITE

PAGEVIEWS

680
SITE

USERS

53%
NEW VISITORS

310k 

APP
DOWNLOADS

224 

TERRITORIES

3.8m+ PAGEVIEWS 

SITE GEOGRAPHICAL REACH

250k+ 

PUSH NOTIFICATIONS

AVG

42%
OPEN
RATE

23.4m 

TOTAL VIDEO VIEWS

HSBC TOP TRY
SCORER WINNERS 

MICHAELA BLYDE (NZ)
JOE RAVOUVOU (NZ)

SIVIWE SOYIZWAPI (RSA)

86,000+ USERS OF  #RWC7s
 

128 

HOT SEAT 
GUEST

APPEARANCES

The Jockey Club
BOA
Team GB
Team England
Henley Royal Regatta
FA
LTA
ITIA

https://www.anywaycreative.com/


Ads - print, online, OOH
C&E look & feel
Digital assets
Presentations

Brochures
Sales materials

Ticket campaign. Fulfillment materials. 
On site branding, Hospitality
& catering items. Advertising. 

S O C I A L  S N A P S H O T

The                           King George Festival

19,919
AT T E N D A N C E

across 2 days

T V

26-27
December

2023

AVERAGE

702k

355k

(45% up on 2022)

(flat against 2022)

SHARE

849k
Ladbrokes

King George
(10.7 share) 

PEAK

872k
(836k in 2022)

Ladbrokes Kauto Star
Novices’ Chase 

(12.3 share -
11.8 share in 2022)

DEMOGRAPHIC 52%
male 55+

26th 26th

27th

26th

63%
male 55+

27th

W E B S I T E

PAGE VIEWS

SESSIONS

USERS

95.5k
28.8k
23.9k

Ladbrokes Christmas Festival
event most viewed pages on 
the Kempton website in this
timeframe (1 – 27 Dec 2023) 

2.6m
impressions 

95%
increase
year on year 

1.1m
unique
reach 

c.8k
clicks to site
from social ads 

2.7m
impressions driven by
overall digital campaign 

***Ladbrokes would not have         been visible on every post/impression above***

M E D I A

243
online articles

(41%) 

354
broadcast

(59%) 

TOP PRINT/
ONLINE
OUTLETS
• Racing Post
• Mirror
• Daily Mail
• The Sun
• Daily Express
• Daily Telegraph
• The Star
• The Times
• Guardian
• geegeez.co.uk
• Sporting Life
• At The Races
 

TOP
BROADCAST
OUTLETS
• BBC regional/national
• GB News
• ITV
• talkSport
• Racing TV
• Sky News
 

Overall positive sentiment 
with exceptional pickup 
online and broadcast 
radio boosted by top 
quality entries and 
outstanding racing

2%
18-24

8%
35-44

41%
55-64

1%
Prefer not to say

 

63%
(276) 

Male Female

26th

26th 27th

S U R V E Y
26th 27th

37%
(161) 

7%
25-34

23%
45-54

18%
65+

 

441 responses
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441 responses

Demographics

Partnership RightsI N D U S T R Y  PA R T N E R  O P P O R T U N I T I E S  F O R  2 0 2 4
Advertisingat allf ixtures

Market to industry stakeholders
Developbespokeracing series

Hospitalityandexperiences

Sponsorshipof pattern races

The July CupA  U N I Q U E  O P P O R T U N I T Y  T O  S P O N S O R  A  T R U LY

I C O N I C  F E S T I VA L  A N D  R A C E ,  F I R S T  R U N  I N  1 8 7 6
One of Britain’s most important and valuable sprints

A keyleg of the QIPCO British Champions Series 

A
stall ion making race with international appeal

A rollof honour including many European Champion Sprinters

W E L C O M E  T O

GETTING HEARTS RACING

Heritage
G O V E R N E D  B Y  R OYA L  C H A R T E R ,  E V E R Y  P E N N Y  O F  P R O F I T

I S  R E I N V E S T E D  B A C K  I N T O  T H E  S P O R T.  T H AT  I S  O U R  P R O M I S E 

T O  T H E  P E O P L E  W H O  L O V E  I T,  T H O S E  W H O  D E P E N D  O N  I T

A N D  T O  T H E  O N E S  W H O  D E D I C AT E  T H E I R  L I V E S  T O  I T.

NationwideF R O M  T H E  G R A S S R O O T S
T O  T H E  C L A S S I C S  W E  H O S T 

   3 4 0  R A C E  D AY S   AT  1 5  R A C E C O U R S E S   F O R  1 3  M I L L I O N  U K  FA N S   A N D  1 4 , 0 0 0  O W N E R SAll year, every year
Wincanton 

Exeter 

Cheltenham 

Warwick Huntingdon 

Carlisle

Haydock Park 

Nottingham 

Aintree

Newmarket 

Epsom Downs 

Kempton Park 

Market Rasen 

Sandown Park 

90
days ofITV coverage

4M
attendees 45%

of our audience are high income earners

PA R T I C I PA N T S  A N D  S P O N S O R S  F R O M  A C R O S S  T H E  G L O B EFRA
IRE

USA
AUS

JPN
HK

UAE
BHR

GER

Industry Partner opportunities
and the prestigious Group 1 July Cup



BADMINTON ENGLAND - REBRAND
Badminton England had a brand which was seen as dated, limited, basic and
inflexible. With the creation of new brand identities for Badminton England’s owned 
programmes and competitions, the time was right to revitalise the Badminton England 
master brand itself with creative appeal and inclusivity.

SHUTTLE STARS - BRAND STRATEGY & IDENTITY 
Shuttle Stars is Badminton England’s exciting new junior participation programme, 
designed to introduce badminton as a fun, friendly, accessible and inclusive sport to a 
younger generation, aged between 5 – 11 years.



Past Employment

ATTR
IBU
TES...

Excellent
graphic design 
skills - a clean
and uncluttered 
style.

Extensive 
industry 
experience with 
proven track 
record.

Thorough 
knowledge of 
print production 
processes and 
materials.

Art direction, 
inspiring others 
and leading 
brainstorming 
sessions.

Comfortable
working 
autonomously 
or as part of a 
team.

Ability to brief 
agencies and 
suppliers 
on creative 
requirements.

A strong
focus on 
typography.

Wide experience 
working 
with existing 
corporate 
guidelines.

Ability of
juggling 
numerous briefs 
at once with 
tight deadlines.

Never 
compromising
on attention
to detail.

Experience in 
working on OOH 
and large format 
advertising.

Up to date 
knowledge of the 
current design 
market and user
of social 
platforms.

Friendly, 
professional, 
loyal & 
enthusiastic.

At both the ARU and IMG I worked 
in-house managing the creative and 
ensuring brand consistency across all 
departments and projects. I worked 
with many sporting personalities and 
at various events. I also helped in a non 
design capacity, assisting with marketing 
needs at launches and on match-days.

Prior to me working at the ARU there 
was no position in-house. All creative 
was distributed to a range of suppliers, 
which led to mixed communications 

and inconsistent brand messages. 
My role was to work together with 
one external agency bringing the 
executions in-house, ensuring the 
creative ‘look and feel’ was rolled out 
internally throughout the day to day 
requirements.

Clients at IMG included Wimbledon, The 
Open,The Ryder Cup, World’s Strongest 
Man, OTAB, TWI, ICC, Superstars, 
Wembley Stadium as well as design
work for all global departments.

Skills

Adobe Creative Suite
Photoshop, Indesign
Illustrator, Acrobat
Microsoft Office
Mac

Ps Id Ai

Education

95-99 UWE, Bristol - HND Graphic Design & Visual Communication.
90-95 Radley College - 3 A Levels. 10 GCSEs.

Creative will be 
remembered for the right 
or wrong reasons but 
good creative will never 
be forgotten, only copied.
Simply, marketing can 
never be effective unless 
and until it is appealing, 
it can only appeal once it 
is creative. References supplied on request

And a little

bit of fun
on the side...DOG PRINTS

“
ABILITY TO CREATE INTEGRATED DESIGN SOLUTIONS ACROSS PRINT & DIGITAL PLATFORMS


